@ BUYERSTATISTICS

TITLE GUARANTY
HAWAII

TOP FOREIGN BUYERS OF HAWAII PROPERTY

1% 2%
5,670 $5.0B
TOTAL FOREIGN & U.S. SALES TOTAL FOREIGN/U.S. SALES ($)
99% 98%
FOREIGN BUYERS U.S. BUYERS
N 25,970
AN 20,415 20,111 18,547
Tiinll.
|
Y g * NN 2018 2019 2020 2021 2022
i~ o I |
1. Canada 2. Japan 3. Korea 4. Germany 5. China $22.28
$32|1$54.7M  §25|4$25.5M 16|1$5.1M 13| 1$2.9M 2|$8.2M $142B  $135B  $13.3B I
$5.0B
6. Singapore 7. Australia 8. Hong Kong 9. New Zealand 10. Austria . . ||
2| $2.6M 2| $2.6M 1[4 $2.4M 1] $2.3M 1] $1.0M 2018 0 eoe0 ol 20
*Year-over-year and current YTD shown
TOP STATES BY NO. OF SALES TOP STATES BY $ AMOUNT

. HAWAII (HI) : 4,255
. CALIFORNIA (CA) : 618

.WASHINGTON (WA) : 122
. OREGON (OR) : 52

. NEVADA (NV) : 50

. TEXAS (TX) : 50

. COLORADO (CO) : 50
.UTAH (UT):39

. ARIZONA (AZ) : 38

10. NEW YORK (NY) : 35
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. HAWAII (HI) : $3.3B

. CALIFORNIA (CA) : $718.4M

. WASHINGTON (WA) : $168.9M
. NEVADA (NV) : $67.2M

. UTAH (UT) : $65.0M

. COLORADO (CO) : $56.9M

. NEW YORK (NY) : $47.4M

. FLORIDA (FL) : $42.2M

. TEXAS (TX) : $37.9M

10. OREGON (OR) : $33.4M
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TOP FOREIGN & U.S. BUYERS

@ BUYERSTATISTICS

TOP FOREIGN BUYERS

TOP BUYERS BY TOTAL NO. OF SALES (2019-2022)
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Note: % chang same period of previous year

TOP BUYERS BY REGION

© L | ‘e} o 46 3,348
1. Japan 2. Canada 3. Korea 4., Singapore 5. China TOTAL FOREIGN SALES TOTAL U.S. SALES
24| $21.6M 1101 $8.9M 16]1$5.1M 2|$2.6M 1]$5.6M $47.2M $2.QB
TOTAL FOREIGN SALES ($) TOTAL U.S. SALES ($)
TOP STATES BY NO. OF SALES  TOP STATES BY $ AMOUNT
1. HAWAII (HI) : 2,841 1. HAWAII (H1) : $2.4B 12009 1255 1 16 15,11
2. CALIFORNIA (CA) : 268 2. CALIFORNIA (CA) : $295.4M
3. WASHINGTON (WA) : 40 3. WASHINGTON (WA) : $44.3M . . I 3,394
4. NEVADA (NV) : 25 4. COLORADO (CO) : $26.7M L
5. TEXAS (TX):22 5. NEVADA (NV) : $23.3M 2018 2019 2020 2021 2022
6. NEW YORK (NY) : 20 6. TEXAS (TX) : $17.5M S
7.UTAH (UT):15 7. NEW YORK (NY) : $17.4M $9.4B $8.7B $8.2B
8. COLORADO (CO) : 15 8. UTAH (UT) : $15.8M
9. ARIZONA (AZ): 7 9. NEW JERSEY (NJ) : $9.9M . . . I 53&
10. OREGON (OR) : 7 10. GEORGIA (GA) : $8.9M
2018 2019 2020 2021 2022

*Year-over-year and current YTD shown
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166|1$99.1M
HI (¥ 40 $49.2M)
CA (1141 $30.2M)
UT (4 3]148.9M)
TX (1] $4.2M)
NC (1] $1.8M)

11,311 |1 $936.8M
HI (11,0511 $772.5M)
CA (1148 1 $93.1M)
WA (117 | ¥ $13.8M)
NY (¥ 13 | ¥ $10.2M)
NV (1 13| 1 $7.0M)

140|1$37.1M

JAPAN (121 ¥ $15.3M)
CANADA (110 | " $8.9M)
KOREA (1 5|1 $4.2M)
CHINA (1] $5.6M)
SINGAPORE (1| $2.2M)
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1 771| 1 $571.5M

HI (1 688 1 $504.7M)
CA (1361 $32.4M)
WA (112 1 $9.5M)
TX (151 $3.6M)

NY (1 3|1 $2.9M)

1] $385.0K

JAPAN (1] $385.0K)

4307 | 1 $524.6M

HI (¥ 250 | T $389.8M)
CA (1 32]1$79.4M)
WA (161 $11.1M)
€O (13| 1$20.9M)
TX (1 3] 4 $2.0M)

43[4 $8.9M

JAPAN (411 $5.5M)
HONG KONG (1 | ¥ $2.4M)
KOREA (1 | 4 $988.0K)

CENTRAL
1570 | 1 $399.7M

HI (1540 1 $377.7M)
CA(114]1$11.7M)
1A (3] $2.7M)

NC (2] $975.0K)

TX (¥ 2|V $625.0K)

1| $408.0K

SINGAPORE (1| $408.0K)

WINDWARD

323 |1 $410.9M

HI($ 272 1 §327.8M)
CA(124]1 $48.5M)
NV (1 6| ¥ $10.0M)
UT (141 $1.2M)

WA (3 | 1 $8.6M)

41|V $485.0K

JAPAN (¥ 1| ¥ $485.0K)
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